Sport and Event Tourism

AGRUSA, J.F., MAPLES, G., KITTERLIN, M. AND TANNER, J.R. (2008), Sensation seeking, culture and the
valuation of experiential services, Event Management, Vol. 11, No. 3, pp. 121-128.

ALLAN, G., DUNLOP, S. AND SWALES, K. (2007), The economic impact of regular season sporting
competitions: The Glasgow Old Firm football spectators as sports tourists, Journal of Sport and
Tourism, Vol. 12, No. 2, pp.63-98.

ALLIANZ (2007), Economic Impact Report into the America’s Cup, Allianz, Germany (available via the
online publications sections of Tourisminsights via Sport and Events).

ALLMAN, T., MITTELSTAEDT, R., MARTIN, B. AND GOLDENBERG, M. (2009), Exploring the Motivations
of BASE Jumpers: Extreme Sport Enthusiasts, Journal of Sport Tourism, Vol. 14, No. 4, pp. 229-247.

ANDERSON, J. (1996), Watersports market for young people in Britain, Insights, Vol. 8, English Tourist
Board, London, pp. B13-B26.

ANDERSSON, T., RUSTAD, A. AND ARNE SOLBERG, H. (2004), Local residents’ monetary evaluation of
sports events, Managing Leisure, Vol. 9, No. 3, pp. 145-158.

ANDERTON, C. (2008), Commercialising the carnivalesque: The V Festival and image/risk management,
Event Management, Vol. 12, No. 1, pp. 39-54.

ARIFFIN, A.A.M. (2008), Understanding novelty-seeking behavior in meeting tourism: A measurement
development approach, Event Management, Vol. 11, No. 4, pp. 179-190.

ARTHUR ANDERSON (1999), Economic Impact Study of the Sydney 2000 Olympic Games - Full Report,
Centre for Regional Economic Analysis, University of Tasmania, (available via the online
publications sections of the Tourism Management resource site under Olympics).

BAKER ASSOCIATES (2008), Glastonbury Festivals 2007 Economic Impact Assessment, prepared for
Mendip District Council and Glastonbury Festivals Ltd by Baker Associates, Bristol (available via
the online publications sections of TourismInsights via Sport and Events).

BALE, J. (1988): The place of ‘place’ in cultural studies of sport, Progress in Human Geography, Vol. 12,
No. 4, pp. 507-524.

BALE, J. (1996): Space, place and body culture: Yi-Fu Tuan and a geography of sport, Geografiska
Annaler, Vol. 78B, No. 3, pp. 163-172.

BANG, H., ALEXANDRIS, K. AND ROSS, D. (2008), Validation of the revised volunteer motivations scale
for international sports events (VMS-ISE) at the Athens 2004 Olympic Games, Event Management,
Vol. 12, Nos. %, pp. 119-132.

BARBIERI, C., MAHONEY, E. AND PALMER, R. (2008), RV and camping shows: A motivation-based
market segmentation, Event Management, Vol. 9, No. 5, pp. 53-66.

BARCELONA, R. AND YOUNG, S. (2010), The role of municipal park and recreation agencies in enacting
coach and parent training in a loosely coupled youth sport system, Managing Leisure, Vol. 15, No.
3, pp. 181-197.

TourismInsights Page 1



Sport and Event Tourism

BAY AREA COUNCIL ECONOMIC INSTITUTE (2010), The America’s Cup — Economic Impacts of a Match
on San Francisco Bay, BACEI, San Francisco (available via the online publications sections of
Tourismlinsights via Sport and Events).

BEESLEY, L.G. AND CHALIP, L. (2012), Seeking (and not seeking) to leverage mega-sport events in non-
host destinations: The case of Shanghai and the Beijing Olympics, Journal of Sport Tourism, Vol.
16, No. 4, pp.323-344.

BEESLEY, L.G. AND CHALIP, L. (2012), Seeking (and not seeking) to leverage mega-sport events in non-
host destinations: The case of Shanghai and the Beijing Olympics, Journal of Sports Tourism, Vol.
16, No. 4., pp. 323-344.

BEIOLEY, S. (1996), ‘Going for it’ - activity holidays in the UK, Insights, Vol. 8, English Tourist Board,
London, pp. B27-B40

BEIOLEY, S. (1997), Holidays by the foot: walking and tourism, Insights, Vol. 8, English Tourist Board,
London, pp. B49-B62.

BEIOLEY, S. (2002), Tee time - the market for golf tourism, Insights, Volume 13, English Tourism Council,
London, pp. B31-B66.

BEIOLEY, S. AND WELCH,S. (1996), Holidays in the saddle - potential for equestrian tourism, Insights,
Vol. 8, English Tourist Board, London, pp. C51-C62.

BERRIDGE, G. (2012), The promotion of cycling in London: The impact of the 2007 Tour de France Grand
Depart on the image and provision of cycling in the capital, Journal of Sports Tourism, Vol. 17, No.
1., pp. 43-61.

BLAKEY, P., METCALFE, M., MITCHELL, J. AND WEATHERHEAD, P. (2000), Sports and Event Tourism:
Effects of Motor Casr Rallying on Rural Communities in Mid Wales, in ROBINSON, M., SHARPLEY,
R., EVANS, N., LONG, P. AND SWARBROOKE, J. (Eds), Developments in Urban and Rural Tourism,
Business Education Publishers Ltd, London.

BLOY, D. (2001), Pedalling profit — understanding cycle tourists, Insights, Volume 12, English Tourism
Council, London, pp. A171-A178.

BONDONIO, P. AND GUALA, C. (2012), Gran Torino? The 2006 Olympic Winter Games and the tourism
revival of an ancient city, Journal of Sports Tourism, Vol. 16, No. 4., pp. 303-321.

BOO, S. AND GU, H. (2010), Risk perception of mega-events, Journal of Sport Tourism, Vol. 15, No. 2,
pp. 139-161.

BOO, S. AND BUSSER, J.A. (2006), Impact analysis of a tourism festival on tourists’ destination images,
Event Management, Vol. 9, No. 4, pp. 223-239.

BOO, S., KO, D.W., AND BLAZEY, M.Z. (2007), An exploration of the influence of prior visit experience
and residence on festival expenditure, Event Management, Vol. 10, No. 2/3, pp. 123-132.

BOWEN, H.E. AND DANIELS, M.J. (2005), Does the music matter? Motivations for attending a music
festival, Event Management, Vol. 9, No. 3, pp. 155-165.

TourismInsights Page 2



Sport and Event Tourism

BOYKO, C.T. (2008), Are You Being Served? The impacts of a tourist hallmark event on the place
meanings of residents, Event Management, Vol. 11, No. 4, pp. 161-178.

BOYLE, R. AND HAYNES, R. (1996): ‘The grand olde game’: football, media and identity in Scotland,
Media, Culture and Society, Vol. 18, No. 4, pp. 23-44.

BRAMWELL, B. (1997), Strategic planning before and after a mega-event, Tourism Management, Vol. 18,
No. 3, pp. 167-176.

BREEN, H., BULL, A. AND WALO, M. (2001), A comparison of survey methods to estimate visitor
expenditure at a local event, Tourism Management, Vol. 22, No. 5, pp. 473-480.

BREITER, D. AND MILMAN, A. (2007), Predicting exhibitor levels of satisfaction in a large convention
centre, Event Management, Vol. 10, No. 2/3, pp. 133-144.

BRIASSOULIS, H. (2007), Golf-centred development in coastal Mediterranean Europe: A soft
sustainability test, Journal of Sustainable Tourism, Vol. 15, No. 5, pp. 441-462.

BRIASSOULIS, H. (2011), Opposition to golf-related tourism development: an interpretivist analysis of an
online petition, Journal of Sustainable Tourism, Vol. 19, No. 6, pp. 673-694.

BROWN, G. (2007), Sponsor hospitality at the Olympic Games: An analysis of the implications for
tourism, International Journal of Tourism Research, Vol. 9, No. 5, pp. 315-328.

BROWN, G. (2012), Sport, tourism and the Olympic Games: Lessons from and blind spots among the
research community, Journal of Sports Tourism, Vol. 16, No. 4., pp. 279-283.

BRUNET, F. (1995), An Economic Analysis of the Barcelona '92 Olympic Games - Resources, Planning and
Impact,Centre d'Estudis Olimpics i de I'Esport, Barcelona, (available via the online publications
sections of the Tourism Management resource site under Olympics).

BULL, C. AND LOVELL, J. (2007), The impact of hosting mega sporting events on local residents: An
analysis of the views and perceptions of Canterbury residents in relation to the Tour de France
2007, Journal of Sport and Tourism, Vol. 12, No. 3/4, pp.229-248.

BULL, C. AND WEED, M. (1999), Niche markets and small island tourism: the development of sports
tourism in Malta, Managing Leisure, Vol. 4, No. 3, pp. 142-155.

BULL, C.J. (2007), Racing cyclists as sports tourists: The experiences and behaviours of a case study
group of cyclists in East Kent, England, Journal of Sport Tourism, Vol. 11, No. %, pp. 259-274.

BURGAN, B. AND MULES, T. (1992), Economic impact of sports events, Annals of Tourism Research, Vol.
19, No. 4, pp. 700-710.

BURNS, .J. AND MULES, T. (1989), An economic evaluation of the Adelaide Grand Prix, in SYME, SHAW,
FENTON AND MULLER, (eds.), The Planning and Evaluation of Hallmark Events, Avebury,
Aldershot.

BURR, S.W. AND SCOTT, D. (2004), Application of the recreational specialization framework to
understanding visitors to the Great Salt Lake Bird Festival, Event Management, Vol. 9, No. 1&2,
pp. 27-39.

TourismInsights Page 3



Sport and Event Tourism

BUSSER, J. AND CARRUTHERS, C. (2010), Youth sport volunteer coach motivation, Managing Leisure,
Vol. 15, No. 1, pp. 128-139.

CANTOR, M.B. AND ROSENTRAUB, M.S. (2012), Are gaming and sport effective tourism strategies
during economic contractions? Evidence from the performance of baseball and casinos during
America's great recession, Journal of Sports Tourism, Vol. 17, No. 1., pp. 23-42.

CELA, A., KNOWLES-LANKFORD, J. AND LANKFORD, S. (2007), Local food festivals in Northeast lowa
communities: A visitor and economic impact study, Managing Leisure, Vol. 12, No.s 2/3, pp. 171-
186.

CHALKLEY, B. AND ESSEX, S. (1999), Sydney 2000: The Green Games ?, Geography, Vol. 84, No. 4, pp.
299-307.

CHAMBERS, A. AND LUMSDON, L. (1999), New product development: the UK activity holidays market,
Insights, Volume 10, English Tourist Board, London, pp. D41-D48.

CHE, D. (2004), Recreation, tourism and sport geography in the 21st century, Tourism Geographies, Vol.
6, No. 4, pp. 398-409.

CHEN, N. AND FUNK, D. (2010), Exploring destination image, experience and revisit intention: A
comparison of sport and non-sport tourist perceptions, Journal of Sport Tourism, Vol. 15, No. 3,
pp. 239-259.

CHEN, P. (2007), Sports tourists’ loyalty: A conceptual model, Journal of Sport Tourism, Vol. 11, No. %,
pp. 201-237.

CHHABRA, D. (2004), Redefining a festival visitor: A case study of vendors attending Scottish Highland
Games, Event Management, Vol. 9, No. 1&2, pp. 91-95.

CHIANG, C. C., KING, B. E. AND NGUYEN, T. H. (2012), Information searching and the travel behaviours
of MICE travellers: a cross-cultural study, International Journal of Tourism Research, Vol. 14, No.
2, pp. 103-115.

CHRISTIE, C. AND SCHMACHER, K. (2006), Watersports and Leisure Participation Survey 2006, Report
Prepared for the BMF, MCA, RNLI and RYA, Arkenford, Guildford (available via the online
publications sections of the Tourism Management resource site under Sport and Events).

COALTER, F. (1999), Sport and recreation in the United Kingdom: flow with the flow or buck the trends,
Managing Leisure, Vol. 4, No. 1, pp. 24-39.

COLEMAN, R. (2004), Flora London Marathon 2000 — The Economic Legacy, Journal of Hospitality and
Tourism Management, Vol. 10, pp. 51-73.*

COMMONWEALTH OF AUSTRALIA (2000), Towards a National Sports Tourism Strategy, Commonwealth
Department of Industry, Science and Resources, Canberra, Australia (available via the online
publications sections of the Tourism Management resource site under Sport and Events).

CONNELL, J. AND PAGE, S. (2005), Evaluating the economic and spatial effects of an event: the case of
the World Medical and Health Games, Tourism Geographies, Vol. 7, No. 1, pp. 63-85.

TourismInsights Page 4



Sport and Event Tourism

CROMPTON, J.L. AND MCcKAY, S. (1997), Motives of visitors attending festival events, Annals of Tourism
Research, Vol. 24, No. 2, pp. 425-439.

CUSKELLY, G., AULD, C., HARRINGTON, M. AND COLEMAN, D. (2004), Predicting the behavioural
dependability of sport event volunteers, Event Management, Vol. 9, No. 1&2, pp. 73-91.

CUSTODIO, M.J.F. AND GOUVEIA, P. (2007), Evaluation of the cognitive image of a country/destination
by the media during the coverage of mega-events: The case of the UEFA Euro 2004 in Portugal,
International Journal of Tourism Research, Vol. 9, No. 4, pp. 285-296.

DALES, M. (2007), Scottish access rights on inland water, Countryside Recreation, Vol 15, No. 1, pp. 10-
13.

DANIELS, M. (2007), Central place theory and sport tourism impacts, Annals of Tourism Research, Vol.
34, No. 2, pp.332-347.

DANIELS, M., NORMAN, W. AND HENRY, M. (2004), Estimating income effects of a sport tourism event,
Annals of Tourism Research, Vol. 31, No. 1, pp. 180-199.

DANIELS, M.J. AND NORMAN, W.C. (2005), Motivations of equestrian tourists: An analysis of the
Colonial Cup Races, Journal of Sport Tourism, Vol. 10, No. 3, pp. 201-211.

DANSERO, E. AND PUTTILLI, M. (2010), Mega-events tourism legacies: the case of the Torino 2006
Winter Olympic Games - a territorialisation approach, Leisure Studies, Vol. 29, No. 3, pp. 321-341.

DAVIDSON, R. (2003), Return of investment in corporate events, Insights, Volume 14, English Tourism
Council, London, pp. A151-A156.

DAVIES, L. (2002), Consumers’ expenditure on sport in the UK: increased spending or underestimation,
Managing Leisure, Vol.7, No.2, pp. 83-102.

DCMS (2006), Welcome Legacy - Tourism Strategy for the 2012 Games - A Consultation, DCMS, London
(available via the online publications sections of the Tourism Management resource site under
Sport and Events, Olympics and DCMS).

DEES, W., BENNETT, G. AND TSUJI, Y. (2007), Attitudes toward sponsorship at a state sport festival,
Event Management, Vol. 10, No. 2/3, pp. 89-102.

DELPY, L. (1998), An overview of sports tourism: building towards a dimensional framework, Journal of
Vacation Marketing, Vol. 4, No. 1, pp. 23-28.*

DICKINSON, J., JONES, I. AND LEASK, A. (2007), Event tourism: Enhancing destinations and the visitor
economy, International Journal of Tourism Research, Vol. 9, No. 5, pp. 301-302.

DICKSON, T.J., BENSON, A.M. AND BLACKMAN, D.A. (2012), Developing a framework for evaluating
Olympic and Paralympic legacies, Journal of Sport Tourism, Vol. 16, No. 4, pp.285-302.

DIXON, A.W., BACKMAN, S., BACKMAN, K. AND NORMAN, W. (2012), Expenditure-based segmentation
of sport tourists, Journal of Sport Tourism, Vol. 17, No. 1, pp.5-21.

DOBSON, S. AND GODDARD, J. (1996), The demand for football in the regions of England and Wales,
Regional Studies, Vol. 30, No. 5, pp. 443-455.

TourismInsights Page 5



Sport and Event Tourism

DOWNWARD, P., LUMSDON, L. AND WESTON, R. (2009), Visitor expenditure: The case of cycle
recreation and tourism, Journal of Sport and Tourism, Vol. 14, No. 1, pp. 25-42.

DURAN, P. (2002), The Impact of the Olympics Games on Tourism - Barcelona - The Legacy of the Games
1992-2002, The Centre d’Estudis Olimpics, Barcelona (available via the online publications
sections of the Tourism Management resource site under Olympics).

EAST MIDLANDS DEVELOPMENT AGENCY (2003), The Economic Impact of the 2002 FIA Foster’s British
Grand Prix, Report Prepared by the Motorsport Industry Association (MIA) for EMDA (available via
the online publications sections of the Tourism Management resource site under Sport and
Events).

EAST MIDLANDS DEVELOPMENT AGENCY (2003), The Economic Impact of the 2002 FIA Foster’s British
Grand Prix - Executive Summary, Report Prepared by the Motorsport Industry Association (MIA)
for EMDA (available via the online publications sections of the Tourism Management resource site
under Sport and Events).

EAST MIDLANDS DEVELOPMENT AGENCY (2004), 2004 Cinzano British Motorcycle Grand Prix Economic
Impact Study, Report Prepared by SQW Ltd and McKenzie Wilson for EMDA, Nottingham,
(available via the online publications sections of the Tourism Management resource site under
Sport and Events).

EAST MIDLANDS DEVELOPMENT AGENCY (2004), The Economic Impact of Sport in the East Midlands,
EMDA, (available via the online publications sections of the Tourism Management resource site
under Sport and Events).

EAST MIDLANDS TOURISM (2005), Developing the Impact of Sports Tourism in the East Midlands,
EMDA.

ELBE, J., AXELSSON, B. AND HALLEN, L. (2007), Mobilizing marginal resources for public events, Event
Management, Vol. 10, No. 2/3, pp. 174-186.

ELCOCK, Y.J. (2005), Sports tourism in Barbados: The development of sports facilities and special events,
Journal of Sport Tourism, Vol. 10, No. 2, pp. 129-135.

ELSRUD, T. (2001), Risk creation in travelling: backpacker adventure narration, Annals of Tourism
Research, Vol. 28, No. 3, pp. 597-617.

ENSOR, J., ROBERTSON, M. AND ALI-KNIGHT, J. (2007), The dynamics of successful events — the experts
perspective, Managing Leisure, Vol. 12, No.s 2/3, pp. 223-234.

ERNST AND YOUNG (2011), The Economic Impact of the 2011 Formula 1 Australian Grand Prix, prepared
for Tourism Victoria by Ernst and Young, Melbourne (available via the online publications sections
of TourismlInsights via Sport and Events).

FAIRLEY, S.; TYLER, B. D. (2009), Cultural Learning through a Sport Tourism Experience: The Role of the
Group, Journal of Sport Tourism, Vol. 14, No. 4, pp. 273-292.

FENNELL, D.A. AND SHEPPARD, V.A. (2012), Another legacy for Canada's 2010 Olympic and Paralympic
Winter Games: applying an ethical lens to the post-games' sled dog cull, Journal of Ecotourism,
Vol. 10, No. 3, pp. 197-213.

TourismInsights Page 6



Sport and Event Tourism

FLAGESTAD, A. AND HOPE, C. (2001), Strategic success in winter sports destinations: a sustainable value
creation perspective, Tourism Management, Vol. 22, No. 5, pp. 445-462.

FOLEY, M. AND McPHERSON, G. (2007), Glasgow’s Winter Festival: Can cultural leadership serve the
common good, Managing Leisure, Vol. 12, No.s 2/3, pp. 143-156.

FOX, D. AND EDWARDS, J. (2008), A preliminary analysis of the market for small, medium and large
horticultural shows in England, Event Management, Vol. 12, Nos. %, pp. 199-208.

FREDLINE, E. AND FAULKNER, B. (2002), Residents’ reactions to the staging of major motorsport events
within their communities: a cluster analysis, Event Management, Vol. 7, pp. 103-114.*

FREDLINE, E. AND FAULKNER, B. (2002), Variations in residents’ reactions to major motorsport events:
why residents perceive the impacts of events differently, Event Management, Vol. 7, pp. 115-
125.*

FROST, W. (2005), The sustainability of sports heritage attractions: Lessons from the Australian Football
League Hall of Fame, Journal of Sport Tourism, Vol. 10, No. 4, pp. 295-307.

FROST, W. (2008), Projecting an image: Film-induced festivals in the American West, Event
Management, Vol. 9, No. 5, pp. 95-104.

GAMMON, S. (2004), Secular Pilgrimage and Sport Tourism, in RITCHIE, B. AND ADIAR, D. (Eds.), Sport
Tourism - Interrelationships, Impacts and Issues, Channel View Publications, Clevedon, pp. 30-45.

GAMMON, S. AND FEAR, V. (2005), Stadia tours and the power of backstage, Journal of Sport Tourism,
Vol. 10, No. 4, pp. 243-253.

GAMMON, S. AND RAMSHAW, G. (2005), Placing Heritage in Sport Tourism, Journal of Sport Tourism,
Vol. 10, No. 4, pp. 225-229.

GARNHAM, B. (2000), Gisbourne 2000 New Zealand Welcomes the New Millennium, in ROBINSON, M.,
SHARPLEY, R., EVANS, N., LONG, P. AND SWARBROOKE, J. (Eds), Developments in Urban and
Rural Tourism, Business Education Publishers Ltd, London, pp. 105-118.

GEORGE, R. AND SWART, K. (2012), International tourists' perceptions of crime-risk and their future
travel intentions during the 2010 FIFA World Cup™ in South Africa, Journal of Sports Tourism, Vol.
17, No. 3., pp. 201-223.

GETZ, D. (2008), Event tourism: Definition, evolution and research, Tourism Management, Vol. 29, No. 3,
pp. 403-428.

GETZ, D. AND ANDERSSON, T.D. (2008), Sustainable festivals: On becoming an institution, Event
Management, Vol. 12, No. 1, pp. 1-18.

GETZ, D. AND CHEYNE, J. (2002), Special Event Motives and Behaviour, in RYAN, C. (Ed.)(2002), The
Tourist Experience, Second Edition, Continuum, London, pp. 137-155.

GETZ, D., ANDERSSON, T. AND LARSON, M. (2007), Festival stakeholder roles: Concepts and case
studies, Event Management, Vol. 10, No. 2/3, pp. 103-122.

TourismInsights Page 7



Sport and Event Tourism

GIANNOULAKIS, C., WANG, C.H. AND GRAY, D. (2008), Measuring volunteer motivation in mega-
sporting events, Event Management, Vol. 11, No. 4, pp. 191-200.

GIBSON, H. (1998), Active sport tourism: who participates, Leisure Studies, Vol. 17, No. 2, pp. 155-167.

GIBSON, H., WILLMING, C. AND HOLDNAK, A. (2003), Small-scale event sport tourism: fans as tourists,
Tourism Management, Vol. 24, No. 2, pp. 181-190.

GILBERT, D. AND HUDSON, S. (2000), Tourism demand constraints: a skiing participationb, Annals of
Tourism Research, Vol. 25, No. 2, pp. 275-291.

GILLETT, P. AND KELLY, S. (2007), Non-local’ masters games participants: An investigation of competitive
active sport tourist motives, Journal of Sport Tourism, Vol. 11, No. %, pp. 239-257.

GLYPTIS, S.A. (1991), Sport and Tourism, in COOPER, C. (Ed.), Progress in Tourism, Recreation and
Hospitality Management, Belhaven Press, London, pp. 165-187.

GOULDING, R. (2007), Canoe access — How to get access to new stretches of water, Countryside
Recreation, Vol 15, No. 1, pp. 7-9.

GRATTON, C. AND DOBSON, N. (1999), The economic benefits of hosting major sports events, Insights,
English Tourism Council, London, Volume 11, pp. A31-A36.

GRATTON, C., DOBSON, N. AND SHIBLI, S. (2000), The economic importance of major sports events: a
case study of six events, Managing Leisure, Vol. 5, No. 1, pp. 17-28.

GREEN, C. AND CHALIP, L. (1998), Sport tourism as the celebration of subculture, Annals of Tourism
Research, Vol. 25, No. 2, pp. 275-291.

GRIFFITH, L.M. (2013), Apprenticeship pilgrims and the acquisition of legitimacy, Journal of Sports
Tourism, Vol. 18, No. 1., pp. 1-15.

GRIFFITHS, R. AND RAINER, P. (2009), Supporting high-quality extra-curricular primary school sport in
Wales: an evaluation of a university/community partnership initiative, Managing Leisure, Vol. 14,
No. 4, pp. 269-285.

GRIX, J. (2013), ‘Image' leveraging and sports mega-events: Germany and the 2006 FIFA World Cup,
Journal of Sports Tourism, Vol. 18, No. 1., pp. 289-312.

GRUNWELL, S. AND HA, I. (2008), Film Festivals: An Empirical Study of Factors for Success, Event
Management, Vol. 11, No. 4, pp. 201-210.

GURSOY, AND KENDALL, K.W. (2006), Hosting mega events: Modelling locals’ support, Annals of
Tourism Research, Vol. 33, No. 3, pp. 603-624.

GURSOY, D., KIM, K. AND UYSAL, M. (2004), Perceived impacts of festivals and special events by
organisers: an extension and validation, Tourism Management, Vol. 25, No. 2, pp. 171-182.

GUTHRIE, C., WATSON, S. (2000), Darlington Festival, Insights, Volume 12, English Tourism Council,
London, pp. C9-C15.

TourismInsights Page 8



Sport and Event Tourism

HALLMANN, K. AND BREUER, C. (2010), Image fit between sport events and their hosting destinations
from an active sport tourist perspective and its impact on future behaviour, Journal of Sport
Tourism, Vol. 15, No. 3, pp. 215-237.

HANLON, C. AND JAGO. L. (2004), The challenge of retaining personnel in major sport event
organization, Event Management, Vol. 9, No. 1&2, pp. 39-51.

HARRIS, J. (2012), The enduring importance of national identities in sport and tourism, Journal of Sports
Tourism, Vol. 16, No. 3., pp. 181-185.

HARRIS, V. (2004), Event management: A new profession?, Event Management, Vol. 9, No. 1&2, pp.
103-110.

HEDE, A. (2005), Sports-events, tourism and destination marketing strategies: An Australian case study
of Athens 2004 and its media telecast, Journal of Sport Tourism, Vol. 10, No. 3, pp. 187-201.

HEDE, A.M., AND RENTSCHLER, R. (2007), Mentoring volunteer festival managers: Evaluation of a pilot
scheme in regional Australia, Managing Leisure, Vol. 12, No.s 2/3, pp. 157-170.

HENNESSEY, S.M., MACDONALD, R. AND MACEACHERN, M. (2008), A framework for understanding
golfing visitors to a destination, Journal of Sport and Tourism, Vol. 13, No. 1, pp. 5-36.

HENRY, I. (1997), The politics of sport and symbolism in the city: a case study of the Lyon conurbation,
Managing Leisure, Vol. 2, No. 2, pp. 65-81.

HERITAGE COAST FORUM AND THE SPORTS COUNCIL (1993), Sport and Recreation on Heriage Coasts —
A Study of the Planning, Management and Sustainable Development of Sport and Active
Recreation on Heritage Coasts, HCF and SC, London (available through AC).

HERRERO, L. C., SANZ, J. N., BEDATE, A. AND BARRIO, M. J. (2012), Who pays more for a cultural
festival, tourists or locals? A certainty analysis of a contingent valuation application, International
Journal of Tourism Research, Vol. 14, No. 5, pp. 495-512.

HEYING, C., BURBANK, M. AND ANDRANOVICH, G. (2006), World Class: Using the Olympics to Shape
and Brand the American Metropolis, in SMITH, K.(Ed.), Tourism, Culture and Regeneration, CABI
Publishing, Oxon, pp. 85-100.

HIGHAM, J. AND HINCH, T. (2001), Tourism, sport and seasons: the challenges and potential of
overcoming seasonality in the sport and tourism sectors, Tourism Management, Vol. 23, No. 2, pp.
175-185.

HILLER, H. (1998), Assessing the impact of mega-events: a linkage model, Current Issues in Tourism, Vol.
1, No. 1, pp. 47-57.*

HINCH, T.D. (2006), Canadian sport and culture in the tourism marketplace, Tourism Geographies, Vol.
8, No. 1, pp. 15-31.

HJALAGER, A. M. (2010), Regional innovation systems: The case of Angling tourism, Tourism
Geographies, Vol. 12, No. 2, pp. 192-216.

TourismInsights Page 9



Sport and Event Tourism

HOJMAN, D. E. AND HISCOCK, J. (2010), Interpreting Suboptimal Business Outcomes in Light of the
Coase Theorem: Lessons from Sidmouth International Festival, Tourism Management, Vol. 31, No.
2, pp. 240-249.

HOME OFFICE (2006), The Good Practice Guide for Small and Sporting Events taking place on the
Highway, Roads and Public Places, Home Office, London (available online via the online
publications section of the Tourism Management website, select Sports and Event Tourism).

HORNE, J. (2007), The four ‘knowns’ of sports mega-events, Leisure Studies, Vol. 26, No. 1, pp. 81-96.

HUDSON, S., HINCH, T., WALKER, G. AND SIMPSON, B. (2010), Constraints to sport tourism: A cross-
cultural analysis, Journal of Sport Tourism, Vol. 15, No. 1, pp. 71-88.

HUMPHREYS, C. (2010), Golf tourism, Journal of Sport Tourism, Vol. 15, No. 3, pp. 261-264.

HUMPHREYS, C. (2011), Who cares where | play? Linking reputation with the golfing capital and the
implication for golf destinations, Journal of Sport Tourism, Vol. 16, No. 2, pp. 105-128.

INSTITUTO VALENCIANO DE INVESTIGACIONES ECONOMICAS (2007), Economic Impact of the 32™
America’s Cup Valencia 2007, lvie, Valencia (available via the online publications sections of
Tourismlinsights via Sport and Events).

JANISKEE, R.L. (2006), Event management and event tourism, Annals of Tourism Research, Vol. 33, No.
3, pp. 872-874.

JARVIS, N. AND BLANK, C. (2011), The importance of tourism motivations among sport event volunteers
at the 2007 World Artistic Gymnastics Championships, Stuttgart, Germany, Journal of Sport
Tourism, Vol. 16, No. 2, pp. 129-147.

JONES, C. (2002), Public cost for private gain? Recent and proposed ‘national’ stadium developments in
the UK, and commonalities with North America, Area, Vol. 34, No. 2, pp. 160-170.

JUN, J.W. AND LEE, H. (2008), Impacts of events on the brand Germany: Perspectives from younger
Korean consumers, Event Management, Vol. 11, No. 3, pp. 145-154.

KAISER, S., ALFS, C., BEECH, J. AND KASPAR, R. (2013), Challenges of tourism development in winter
sports destinations and for post-event tourism marketing: the cases of the Ramsau Nordic Ski
World Championships 1999 and the St Anton Alpine Ski World Championships 2001, Journal of
Sports Tourism, Vol. 18, No. 1., pp. 33-48.

KANE, M. (2010), Adventure as a cultural foundation: Sport and tourism in New Zealand, Journal of
Sport Tourism, Vol. 15, No. 1, pp. 27-44.

KAPLANIDOU, K. (2007), Affective event and destination image: Their influence on Olympic travelers’
behavioural intentions, Event Management, Vol. 10, No. 2/3, pp. 159-174.

KAPLANIDOU, K. (2009), Relationships among Behavioral Intentions, Cognitive Event and Destination
Images among Different Geographic Regions of Olympic Games Spectators, Journal of Sport
Tourism, Vol. 14, No. 4, pp. 249-272.

TourismInsights Page 10



Sport and Event Tourism

KAPLANIDOU, K. AND GIBSON, H. (2010), Predicting behavioral intentions of active event sport tourists:
The case of a small-scale recurring sports event, Journal of Sport Tourism, Vol. 15, No. 2, pp. 163-
179.

KAPLANIDOU, K. AND VOGT, C. (2007), The interrelationship between sport event and destination
image and sport tourists’ behaviours, Journal of Sport and Tourism, Vol. 12, No. 3/4, pp.183-206.

KIM, H. I. AND CHALIP, L. (2010), Capitalizing on a sport's association with an international destination:
The illustrative example of Tae Kwon Do, Journal of Sport Tourism, Vol. 15, No. 4, pp. 307-335.

KIM, H.J.,, GURSOY, D. AND LEE, S. (2006), The impact of the 2002 World Cup on South Korea:
Comparisons of pre- and post-games, Tourism Management, Vol. 27, No. 1, pp. 86-97.

KIM, N. S. AND CHALIP, L., (2004), Why travel to the FIFA World Cup? Effects of motives, background,
interest, and constraints, Tourism Management, Vol. 25, No. 6, pp. 695-708.

KIM, S. AND MORRSION, A. (2005), Change of images of South Korea among foreign tourists after the
2002 FIFA World Cup, Tourism Management, Vol. 26, No. 2, pp. 233-248.

KIM, S. AND PETRICK, J. (2005), Residents’ perceptions on impacts of the FIFA 2002 World Cup: the case
of Seoul as a host city, Tourism Management, Vol. 26, No. 1, pp. 25-38.

KIM, S.S., CHUN, H. AND PETRICK, J.F. (2005), Positioning analysis of overseas golf tour destinations by
Korean Golf tourists, Tourism Management, Vol. 26, No. 6, pp. 905-919.

KIRKUP, N. AND MAIOR, B. (2007), The reliability of economic impact studies of the Olympic Games: A
post-games study of Sydney 2000 and considerations for London 2012, Journal of Sport Tourism,
Vol. 11, No. %, pp. 275-296.

KOG, E. (2005), New product development in the Turkish tourism market: The case of football tourism,
Journal of Sport Tourism, Vol. 10, No. 3, pp.. 165-175.

KONSTANTAKI, M. AND WICKENS, E. (2010), Residents' perceptions of environmental and security
issues at the 2012 London Olympic Games, Journal of Sport Tourism, Vol. 15, No. 4, pp. 337-357.

KOSTIAINEN, A.A. (2005), The Scandinavian sporting tour: A case study in geographical imacology,
Annals of Tourism Research, Vol. 32, No. 2, pp.. 506-508.

KOUTHOURIS, C. AND ALEXANDRIS, K. (2005), Can service quality predict customer satisfaction and
behavioural intentions in the sport tourism industry? An application of the servqual model in an
outdoors setting, Journal of Sport Tourism, Vol. 10, No. 2, pp.. 101-113.

KOZAK, N. AND KAYAR, C.H. (2008), Visitor’s objectives for trade exhibition attendance: A case study on
the East Mediterranean International Tourism and Exhibition (EMITT), Event Management, Vol.
12., Nos. %, pp. 133-142.

KRUGER, M. AND SAAYMAN, M. (2012), Creating a memorable spectator experience at the Two Oceans
Marathon, Journal of Sport Tourism, Vol. 17, No. 1, pp.63-77

KRUTZMAN, J. (2005), The Peace Games for the new Millennium, Journal of Sport Tourism, Vol. 10, No.
1, pp. 33-37.

TourismInsights Page 11



Sport and Event Tourism

KULCZYCKI, C. AND HYATT, C. (2005), Expanding the conceptualization of nostalgia sport tourism:
Lessons learned from fans left behind after sport franchise relocation, Journal of Sport Tourism,
Vol. 10, No. 4, pp.. 273-295.

KURTZMAN, J. (2005), Economic impact: Sport tourism and the city, Journal of Sport Tourism, Vol. 10,
No. 1, pp.. 47-73.

KURTZMAN, J. (2005), Sports tourism categories, Journal of Sport Tourism, Vol. 10, No. 1, pp. 15-21.

KURTZMAN, J. AND ZAUHAR, J. (2005), Sports tourism consumer motivation, Journal of Sport Tourism,
Vol. 10, No. 1, pp.. 21-33.

KURTZMAN, J. AND ZAUHAR, J. (2005), The emerging profession — Sports Tourism management, Journal
of Sport Tourism, Vol. 10, No. 1, pp. 3-15.

LADE, C. AND JACKSON, J. (2004), Key success factors in regional festivals: Some Australian Experiences,
Event Management, Vol. 9, No. 1&2, pp. 1-13.

LAMONT, M. (2009), Reinventing the wheel — a definitional discussion of bicycle tourism, Journal of
Sport and Tourism, Vol. 14, No. 1, pp. 5-24.

LAMONT, M. AND MCKAY, J. (2013), Intimations of postmodernity in sports tourism at the Tour de
France, Journal of Sports Tourism, Vol. 18, No. 1., pp. 313-331.

LEE, C. AND TAYLOR, T. (2005), Critical reflections on the economic impact assessment of a mega-event:
the case of 2002 FIFA World Cup, Tourism Management, Vol. 26, No. 4, pp. 595-604.

LEE, C., LEE, Y. AND LEE, B. (2005), Korea’s destination image formed by the 2002 World Cup, Annals of
Tourism Research, Vol. 32, No. 4, pp. 839-859.

LEE, C., LEE, Y. AND WICKS, B. (2004), Segmentation of festival motivation by nationality and
satisfaction, Tourism Management, Vol. 25, No. 1, pp. 61-70.

LEE, H. AND GRAEFE, A. (2003), Crowding at an arts festival: extending crowding models to the
frontcountry, Tourism Management, Vol. 24, No. 1, pp. 1-12.

LEE, K.M., LEE, M.J. AND KIM, H.J. (2008), Comparing perceptions of event management curriculum: A
factor-correspondence analysis, Event Management, Vol. 9, No. 5, pp. 67-80.

LEPP, A. AND GIBSON, H. (2012), Reimaging a nation: South Africa and the 2010 FIFA World Cup, Journal
of Sports Tourism, Vol. 16, No. 3., pp. 211-230.

LEUNG, X. Y., WANG, F., WU, B., BAI, B., STAHURA, K. A. AND XIE, Z. (2012), A social network analysis
of overseas tourist movement patterns in Beijing: The impact of the Olympic Games, International
Journal of Tourism Research, Vol. 14, No. 5, pp. 469-484.

LEXHAGEN, M., NYSVEEN, H. AND HEM, L.E. (2005), Festival coordination: An exploratory study on
intention to use mobile devices for coordination of a festival, Event Management, Vol. 9, No. 3,
pp. 133-147.

LI, X. AND PETRICK, J.F. (2006), A review of festival and event motivation studies, Event Management,
Vol. 9, No. 4, pp. 239-247.

TourismInsights Page 12



Sport and Event Tourism

LILLEY, W. AND DEFRANCO, L. (1999), The Economic Impact of the European Grand Prix, Report to the
FIA European Union and Sport Workshop, Brussells, 1999 (available via the online publications
sections of the Tourism Management resource site under Sport and Events).

LIM, C. AND PATTERSON, I. (2008), Sport tourism on the Islands: The impact of an international mega
golf event, Journal of Sport Tourism, Vol. 13, No. 2, pp. 115-133.

LIMBURG, B.V. (2008), Innovation in pop festivals by cocreation, Event Management, Vol. 9, No. 5, pp.
105-134.

LINDSEY, I. (2010), Governance of lottery sport programmes: National direction of local partnerships in
the New Opportunities for PE and Sport programme, Managing Leisure, Vol. 15, No. 3, pp. 198-
213.

LUSTED, J. AND O'GORMAN, J. (2010), The impact of New Labour's modernisation agenda on the
English grass-roots football workforce, Managing Leisure, Vol. 15, No. 1, pp. 140-154.

MACKAY, K. AND CAMPBELL, J. (2004), An examination of residents’ support for hunting as a tourism
product, Tourism Management, Vol. 25, No. 4, pp. 443-452.

MAIR, J. AND JAGO, L. (2010), The development of a conceptual model of greening in the business
events tourism sector, Journal of Sustainable Tourism, Vol. 18, No. 1, pp. 77-94.

MAIR, J. AND LAING, J. (2012), The greening of music festivals: motivations, barriers and outcomes.
Applying the Mair and Jago model, Journal of Sustainable Tourism, Vol. 20, No. 5, pp. 683-700.

MANSFIELD, L. (2007), Involved-detachment: A balance of passion and reason in feminisms and gender-
related research in sport, tourism and sports tourism, Journal of Sport and Tourism, Vol. 12, No. 2,
pp. 115-142.

MARSCHALL, S. (2012), Sustainable heritage tourism: the Inanda Heritage Route and the 2010 FIFA
World Cup, Journal of Sustainable Tourism, Vol. 20, No. 5, pp. 721-736.

MARTIN, S.A. AND ASSENOV, I. (2012), The genesis of a new body of sport tourism literature: a
systematic review of surf tourism research (1997-2011), Journal of Sports Tourism, Vol. 17, No. 4.,
pp. 257-287.

MARTINS, C. AND MARTINS, C. (2003), Soccer tourism — a high scoring market with exciting potential,
Insights, Volume 15, English Tourism Council, London, pp. A27-A32.

MASHIACH, A. (2005), Sport tourism in Israel, Journal of Sport Tourism, Vol. 10, No. 2, pp. 139-143.

MASON, D.S., DUQUETTE, G.H. AND SCHERER, J. (2005), Heritage, sport tourism and Canadian Junior
Hockey: Nostalgia for social experience or sport place?, Journal of Sport Tourism, Vol. 10, No. 4,
pp. 253-273.

McCARTNEY, G. AND OSTI, L. (2007), From cultural events to sports events: A case study of cultural
authenticity in the Dragon Boat Races, Journal of Sport and Tourism, Vol. 12, No. 1, pp. 25-40.

MCCARTNEY, G.J. (2005), Hosting a recurring mega-event: Visitor raison d’etre, Journal of Sport
Tourism, Vol. 10, No. 2, pp. 113-129.

TourismInsights Page 13



Sport and Event Tourism

MCKERCHER, B., MEI, W.S. AND TSE, T.S.M. (2006), Are short duration cultural festivals tourist
attractions?, Journal of Sustainable Tourism, Vol. 14, No. 1, pp. 55-67.

MEHMETOGLU, M. AND ELLINGSEN, K.A. (2005), Do small-scale festivals adopt “market orientation” as
a management philosophy?, Event Management, Vol. 9, No. 3, pp. 119-133.

MENZIES, J.L. AND NGUYEN, S.N. (2012), An exploration of the motivation to attend for spectators of
the Lexmark Indy 300 Champ Car event, Gold Coast, Journal of Sports Tourism, Vol. 17, No. 3., pp.
183-200.

MIRANDA, J. AND ANDUEZA, J. (2005), The role of sport in the tourism destinations chosen by tourists
visiting Spain, Journal of Sport Tourism, Vol. 10, No. 2, pp. 143-147.

MOON, K.-S., KO, Y.J.,, CONNAUGHTON, D.P. AND LEE, J.H. (2013), A mediating role of destination
image in the relationship between event quality, perceived value, and behavioral intention,
Journal of Sports Tourism, Vol. 18, No. 1., pp. 49-66.

MORGAN, D., MOORE, K. AND MANSELL, R. (2005), Adventure tourists on water: Linking expectations,
affect, achievement and enjoyment to the sports tourism adventure, Journal of Sport Tourism,
Vol. 10, No. 1, pp. 73-89.

MORGAN, M. (2007), ‘We’re not the barmy army!’: Reflections on the sports tourist experience,
International Journal of Tourism Research, Vol. 9, No. 5, pp. 361-372.

MORGAN, M. (2008), What makes a good festival? Understanding the event experience, Event
Management, Vol. 9, No. 5, pp. 81-94.

MORRIS, H. (2000), Walking on holiday, Insights, Volume 12, English Tourism Council, London, pp. D11-
D14.

MOTORSPORTS ASSOCIATION (2000), The Economic Impact of the Network Q Rally of Great Britain,
Report Prepared by Incontext for the MIA, Colnbrook, London (available via the online
publications sections of the Tourism Management resource site under Sport and Events).

MULES, T. (2004), Evolution in event management: The Gold Coast’s Wintersun Festival, Event
Management, Vol. 9, No. 1&2, pp. 95-103.

MURPHY, L. (2001), Exploring social interactions of backpackers, Annals of Tourism Research, Vol. 28,
No. 1, pp. 50-67.

MUSA, G. (2002), Sipadan: A SCUBA diving paradise: an analysis of tourism impact, diver satisfaction and
tourism management, Tourism Geographies, Vol. 4, No. 2, pp. 195-209.

NIXON, M. (2001), Derby Rams Football Weekends, Insights, Volume 13, English Tourism Council,
London, pp. C21-C30.

NORTHERN IRELAND TOURIST BOARD (2004), Activity Tourism Plan and Strategy, NITB, Northern
Ireland.

O REILLY, N., HESLOP, L. AND NADEAU, J. (2012), The sponsor-global event relationship: a business-to-
business tourism marketing relationship?, Journal of Sports Tourism, Vol. 16, No. 3., pp. 231-257.

TourismInsights Page 14



Sport and Event Tourism

O’BRIEN, D. (2006), Event business leveraging: The Sydney 2000 Olympic Games, Annals of Tourism
Research, Vol. 33, No. 1, pp. 240-262.

O’SULLIVAN, D. AND JACKSON, M. (2002), Festival tourism - a contributor to sustainable local economic
development?, Journal of Sustainable Tourism, Vol. 10, No. 4, pp. 325-342.

OKAYASU, I.,, NOGAWA, H. AND MORAIS, D.B. (2008), Operationalisation of the resource investments
construct of recreational sport event, Event Management, Vol. 12., Nos. %, pp. 209-224.

OLLENBURG, C. (2005), Worldwide structure of the equestrian tourism sector, Journal of Ecotourism,
Vol. 4, No. 1, pp. 47-56.

PAPADIMITRIOU, D. AND GIBSON, H. (2008), Benefits sought and realised by active mountain sport
tourists in Epirus, Greece: Pre- and post trip analysis, Journal of Sport and Tourism, Vol. 13, No. 1,
pp. 37-60.

PARENT, M.M AND SLACK, T. (2008), Conformity and resistance: Preparing a francophone sporting
event in North America, Event Management, Vol. 11, No. 3, pp. 129-144.

PARK, E. AND BOO, S. (2010), An assessment of convention tourism's potential contribution to
environmentally sustainable growth, Journal of Sustainable Tourism, Vol. 18, No. 1, pp. 95-114.

PEACH, M. (2007), Developing canoe trails in Northern Ireland, Countryside Recreation, Vol 15, No. 1,
pp. 14-16.

PERCY, M. AND TAYLOR, R. (1996): Something for the weekend, sir ?, Leisure, ectasy and identity in
football and contemporary religion, Leisure Studies, Vol.16, No. 1, pp. 37-50.

PERSSON, C. (2001), The Olympic Games site decision, Tourism Management, Vol. 23, No. 1, pp. 27-36.

PETERS, M. AND PIKKEMATT, B. (2005), The management of city events: The case of “Bergsilvester” in
Innsbruck, Austria, Event Management, Vol. 9, No. 3, pp. 147-155.

PREBENSEN, N. (2008), Investing in an event: The case of a sledge dog race in Norway ‘The
Finnmarkslopet’, Event Management, Vol. 11, No. 3, pp. 99-108.

PRENTICE, R. (1988), The Manx TT races and residents’ views: a case assessment of Doxey’s ‘irridex,
Scottish Geographical Magazine, Vol. 104, No. 3, pp. 155-160.

PREUSS, H. (2007), The conceptualisation and measurement of mega sport event legacies, Journal of
Sport and Tourism, Vol. 12, No. 3/4, pp.207-228.

PREUSS, H., SEQUIN, B. AND O’REILLY, N. (2007), Profiling major sport event visitors: The 2002
Commonwealth Games, Journal of Sport and Tourism, Vol. 12, No. 1, pp. 5-24.

PUGH, C. AND WOOD, E.H. (2004), The strategic use of events within local government: A study of
London Borough Councils, Event Management, Vol. 9, No. 1&2, pp. 61-73.

Ql, C.X., GIBSON, H.J. AND ZHANG, J.L. (2009), Perceptions of risk and travel intentions: The case of
China and the Beijing Olympic Games, Journal of Tourism and Sport, Vol. 14., No. 1, pp. 43-68.

TourismInsights Page 15



Sport and Event Tourism

QUINN, B. (2006), Problematising ‘Festival Tourism’: Arts festivals and sustainable development in
Ireland, Journal of Sustainable Tourism, Vol. 14, No. 3, pp. 288-307.

RALSTON, R., DOWNWARD, P. AND LUMSDON, L. (2004), The expectations of volunteers prior to the
XVII Commonwealth Games, 2002: A qualitative study, Event Management, Vol. 9, No. 1&2, pp.
13-27.

RALSTON, R., LUMSDON, L. AND DOWNWARD, P. (2005), The third force in events tourism: Volunteers
at the XVII Commonwealth Games, Journal of Sustainable Tourism, Vol. 13, No. 5, pp. 504-519.

RAMSHAW, G. (2010), Living heritage and the sports museum: Athletes, legacy and the Olympic hall of
fame and museum, Canada Olympic Park, Journal of Sport Tourism, Vol. 15, No. 1, pp. 45-70.

RAMSHAW, G. AND GAMMON, S. (2005), More Than Just Nostalgia? Exploring the Heritage/Sport
Tourism Nexus, Journal of Sport Tourism, Vol. 10, No. 4, pp. 229-243.

RAMSHAW, G., GAMMON, S. AND HUANG, W.J. (2013), Acquired pasts and the commodification of
borrowed heritage: the case of the Bank of American Stadium tour, Journal of Sports Tourism, Vol.
18, No. 1., pp. 17-31.

RITCHIE, B. AND ADIAR, D. (2004), Sport Tourism: An Introduction and Overview, in RITCHIE, B. AND
ADIAR, D. (Eds.), Sport Tourism - Interrelationships, Impacts and Issues, Channel View
Publications, Clevedon, pp. 1-29.

ROBBINS, D., DICKINSON, J. AND CALVER, S. (2007), Planning transport for special events: A conceptual
framework and future agenda, International Journal of Tourism Research, Vol. 9, No. 5, pp. 303-
314.

ROBERTSON, M., CHAMBERS, D. AND FREW, E. (2007), Events and festivals: Current trends and issues,
Managing Leisure, Vol. 12, No.s 2/3, pp. 99-101.

ROBINSON, K. (2004), Olympic aspirations for tourism, Insights, Volume 15, British Tourist Authority,
London, pp. D39-D48.

ROBSON, L. (2008), Event Management Body of Knowledge (EMBOK): The future of event industry
research, Event Management, Vol. 12, No. 1, pp. 19-26.

ROLLINS, R. AND DELAMERE, T. (2007), Measuring the social impact of festivals, Annals of Tourism
Research, Vol. 34, No. 3, pp. 805-807.

ROMPF, P., BREITER, D. AND SEVERT, K. (2008), Destination selection criteria: Key success factors
evolve and dominate, Event Management, Vol. 12, No. 1, pp. 27-38.

SAAYMAN, A. AND SAAYMAN, M. (2006), Sociodemographics and visiting patterns of arts festivals in
South Africa, Event Management, Vol. 9, No. 4, pp. 211-223.

SAAYMAN, M. AND SAAYMAN, A.(2012), Determinants of spending: an evaluation of three major
sporting events, International Journal of Tourism Research, Vol. 14, No. 2, pp.124-138.

SAAYMAN, M., SAAYMAN, A. AND PLESSIS, C. (2005), Analysis of spending patterns of visitors of three
World Cup Cricket matches in Potshefstroom, South Africa, Journal of Sport Tourism, Vol. 10, No.
3, pp. 211-223.

TourismInsights Page 16



Sport and Event Tourism

SASI, V.K. (2005), Sports tourism in India, Journal of Sport Tourism, Vol. 10, No. 2, pp. 135-139.

SAUNDERS, E. AND SUGDEN, J. (1996), Sport and community relations in Northern Ireland, Managing
Leisure, Vol. 2, No. 1, pp. 39-54.

SCHOFIELD, P. AND THOMPSON, K. (2007), Visitor motivation, satisfaction and behavioural intention:
The 2005 Naadam Festival, Ulaanbaatra, International Journal of Tourism Research, Vol. 9, No. 5,
pp. 329-344.

SCOTT, A. AND TURCO, D.M. (2007), VFRs as a segment of the sport event tourist market, Journal of
Sport and Tourism, Vol. 12, No. 1, pp. 41-52.

SHIPWAY, R. (2009), The Sport Tourism Opportunities for Research, Mobility and International
Networking Group (STORMING) Initiative, Journal of Sport Tourism, Vol. 14, No. 4, pp. 293-295.

SHIPWAY, R. AND JONES, I. (2007), Running away from home: Understanding visitor experiences and
behaviour at sport tourism events, International Journal of Tourism Research, Vol. 9, No. 5, pp.
372-384.

SHIPWAY, R. AND JONES, I. (2008), The Great Suburban Everest: An ‘Insiders’ perspective on
experiences at the 2007 Flora London Marathon, Journal of Sport and Tourism, Vol. 13, No. 1, pp.
61-78.

SILVERS, J.R., BOWDIN, G.A.J., O'TOOLE, W. AND NELSON, K.B. (2006), Towards an international event
management body of knowledge (EMBOK), Event Management, Vol. 9, No. 4, pp. 185-199.

SINGH, N. AND HU, C. (2008), Understanding strategic alignment for destination marketing and the
2004 Athens Olympic Games: Implications from extracted tacit knowledge, Tourism Management,
Vol. 29, No. 5, pp. 929-939.

SMITH, A. (2005), Conceptualising city image change: The ‘Re-Imaging’ of Barcelona, Tourism
Geographies, Vol. 7, No. 4, pp. 398-424.

SMITH, A. (2005), Reimagining the city: the value of sport initiatives, Annals of Tourism Research, Vol.
32, No. 1, pp. 217-236.

SMITH, A. (2006), After the Circus Leaves Town: The Relationship between Sports Events, Tourism and
Urban Regeneration, in SMITH, K. (Ed.), Tourism, Culture and Regeneration, CABI Publishing,
Oxon, pp. 69-84.

SMITH, A. (2010), Leveraging benefits from major events: Maximising opportunities for peripheral urban
areas, Managing Leisure, Vol. 15, No. 3, pp. 161-180.

SMITH, A. AND STEWART, B. (2007), The travelling fan: Understanding the mechanisms of sport fan
consumption in a sport tourism setting, Journal of Sport and Tourism, Vol. 12, No. 3/4, pp.155-
182.

SMITH, B. AND WEED, M. (2007), The potential of narrative research in sports tourism, Journal of Sport
and Tourism, Vol. 12, No. 3/4, pp.229-248.

SMITH, C. (1999), The adventure travel market in Europe, Travel and Tourism Intelligence, No. 4, pp. 44-
64.8

TourismInsights Page 17



Sport and Event Tourism

SMITH, C. AND JENNER, P. (1998), The impact of festivals and special events on tourism, Travel and
Tourism Analyst, No. 4, pp. 73-91.*

SNELGROVE, R. AND WOOD, L. (2010), Attracting and leveraging visitors at a charity cycling event,
Journal of Sport Tourism, Vol. 15, No. 4, pp. 269-285.

SNOWBALL, J.D. AND WILLIS, K.G. (2006), Estimating the marginal utility of different sections of an arts
festival: The case of visitors to the South African National Arts Festival, Leisure Studies, Vol. 25,
No. 1, pp. 43-56.

SOUTH NORTHAMPTONSHIRE COUNCIL (2007), Draft Development Brief for Silverstone Circuit
Masterplan for Consultation, SNC, Towcester (available via the online publications sections of
Tourisminsights via Sport and Events).

SOUTH NORTHAMPTONSHIRE COUNCIL (2007), Draft Development Brief for Silverstone Circuit
Masterplan for Consultation - Appendix Document, SNC, Towcester (available via the online
publications sections of TourismlInsights via Sport and Events).

SOUTH NORTHAMPTONSHIRE COUNCIL (2007), Draft Silverstone Development Brief - Sustainability
Appraisal, SNC, Towcester (available via the online publications sections of TourismiInsights via
Sport and Events).

SPIROPOULOS, S., GARGALIANOS, D. AND SOTIRIADOU, K. (2006), The 20th Greek Festival of Sydney: A
stakeholder analysis, Event Management, Vol. 9, No. 4, pp. 169-185.

SQW Consulting (2009), Economic Impact Assessment of the FIA Formula 1 British Grand Prix, prepared
for Northamptonshire Enterprise by SQW Consulting, Cambridge (available via the online
publications sections of TourismlInsights via Sport and Events).

STANDEVEN, J. (1998), Sports tourism: joint marketing: a starting point for beneficial synergies, Journal
of Vacation Markeing, Vol. 4, No. 1, pp. 39-51.*

STEVENS, D. & GREEN, P. (2002), Explaining continuity and change in the transition from Compulsory
Competitive Tendering to Best Value for sport and recreation management, Managing Leisure,
Vol.7, No.2, pp. 124-138.

STOKES, R. (2007), Relationships and networks for shaping events tourism: An Australian study, Event
Management, Vol. 10, No. 2/3, pp. 145-158.

STOKES, R. (2008), Tourism strategy making: Insights to the event tourism domain, Tourism
Management, Vol. 29, No. 2, pp. 252-262.

STOLK, P., MARKWELL, K. AND JENKINS, J. (2007), Artifical reefs as recreational scuba diving resources:
A critical review of research, Journal of Sustainable Tourism, Vol. 15, No. 4, pp. 331-350.

SWART, K. (2005), Strategic planning — implications for the bidding of sport events in South Africa,
Journal of Sport Tourism, Vol. 10, No. 1, pp. 37-47.

SZCZECHOWICZ, B. (2012), The importance of attributes related to physical activity for the tourism
product's utility, Journal of Sports Tourism, Vol. 17, No. 3., pp. 225-249.

TourismInsights Page 18



Sport and Event Tourism

TASSIOPOULOS, D. AND HAYDAM, N. (2008), Golf tourists in South Africa: A demand-side study of a
niche market in sports tourism, Tourism Management, Vol. 29, No. 5, pp. 870-897.

TAYLOR, T. AND TOOHEY, K. (2006), Impacts of terrorism-related safety and security measures at a
major sport event, Event Management, Vol. 9, No. 4, pp. 199-211.

TAYLOR, T. AND TOOHEY, K. (2007), Perceptions of terrorism threats at the 2004 Olympic Games:
Implications for sports events, Journal of Sport and Tourism, Vol. 12, No. 2, pp. 99-114.

TEKIN, A. AND EKICI, S. (2005), Antique sports places in Anatolia, Journal of Sport Tourism, Vol. 10, No.
3, pp. 175-187.

TOMLINSON, A. (1996): Olympic spectacle: opening ceremonies and some paradoxes of globalisation,
Media, Culture and Sport, Vol. 18, No.4, pp. ?

TOMLIENOVIC, R. AND WEBER, S. (2004), Funding cultural events in Croatia: Tourism-related policy
issues, Event Management, Vol. 9, No. 1&2, pp. 51-61.

TSAI, H. AND HO, P. (2008), Assessing site selection criteria for Taiwan Lantern Festival by analytic
hierarchy process, Event Management, Vol. 12., Nos. %, pp. 187-198.

TYRRELL, B.J. AND ISMAIL, J.A. (2005), A methodology for estimating the attendance and economic
impact of an open-gate festival, Event Management, Vol. 9, No. 3, pp. 111-119.

TYSON, B., HAYLE, C., TRULY, D., JORDAN, L. AND THAME, M. (2005), West Indies World Cup Cricket:
Hallmark events as catalysts for community tourism development, Journal of Sport Tourism, Vol.
10, No. 4, pp. 323.

UK SPORTS COUNCIL (2000), Major Events — A UK Policy, UK Sport, London.

UK SPORTS COUNCIL (2000), Major Events: A Blueprint for Success, UK Sport, London.

UK SPORTS COUNCIL (2000), Major Events: A UK Strategy, UK Sport, London.

UK SPORTS COUNCIL (2000), Major Events: The Economics — a Guide, UK Sport, London.

UK SPORTS COUNCIL (2000), Major Events: The Economics — Measuring Success, UK Sport, London.

UK SPORTS COUNCIL (2000), Major Events: The Economics, UK Sport, London.

VANBLARCOM, B. (2006), The Economic Impact of the 2011 Canada Winter Games held in the Annapolis
Valley of Nova Scotia - A Preliminary Assessment, Acadia University (available via the online
publications sections of TourismlInsights via Olympics).

VINCENT, J. AND HILL, J. (2012), Flying the flag for the En-ger-land: The Sun's (re)construction of English
identity during the 2010 World Cup, Journal of Sports Tourism, Vol. 16, No. 3., pp. 187-209.

WALES TOURIST BOARD (2002), ‘A Time for Action’ - An Adventure Tourism Strategy for Wales, WTB,
Cardiff (available via the online publications sections of Tourismlnsights via Sport and Events).

WALES TOURIST BOARD (2002), ‘Angling for Growth’ - A Fishing Tourism Strategy for Wales, WTB,
Cardiff (available via the online publications sections of TourismInsights via Sport and Events).

TourismInsights Page 19



Sport and Event Tourism

WALES TOURIST BOARD (2002), ‘Best Foot Forward’ - A Walking Tourism Strategy for Wales, WTB,
Cardiff (available via the online publications sections of Tourismlnsights via Sport and Events).

WALES TOURIST BOARD (2002), ‘Moving Up a Gear’ - A Cycle Tourism Strategy for Wales, WTB, Cardiff
(available via the online publications sections of Tourisminsights via Sport and Events).

WALES TOURIST BOARD (2002), ‘Saddling Up for Success’ A Riding Tourism Strategy for Wales, WTB,
Cardiff (available via the online publications sections of Tourismlnsights via Sport and Events).

WALES TOURIST BOARD (2002), A Strategy for Golf Tourism in Wales, WTB, Cardiff (available via the
online publications sections of Tourisminsights via Sport and Events).

WALES TOURIST BOARD (2002), Sports Tourism in Wales - A Framework for Action, WTB, Cardiff
(available via the online publications sections of Tourismlnsights via Sport and Events).

WALES TOURIST BOARD (2004), ‘Catching the Wave - A Watersports Strategy for Wales, WTB, Cardiff
(available via the online publications sections of Tourisminsights via Sport and Events).

WALKER, G., HINCH, T. AND HIGHAM, J. (2010), (2010), Athletes as tourists: The roles of mode of
experience and achievement orientation, Journal of Sport Tourism, Vol. 15, No. 4, pp. 269-285.

WASCHE, H. AND WOLL, A. (2010), Regional Sports Tourism Networks: A Conceptual Framework,
Journal of Sport Tourism, Vol. 15, No. 3, pp. 191-214.

WEED, D. (2007), Understanding sports tourism participation: Complexities and diversity, Journal of
Sport Tourism, Vol. 11, No. %, pp. 195-199.

WEED, M. (2007), Stakeholder relationships in sport and tourism, Journal of Sport and Tourism, Vol. 12,
No. 3/4, pp.149-154.

WEED, M. (2007), Tensions and paradoxes in sports tourism research, Journal of Sport and Tourism, Vol.
12, No. 2, pp. 59-62.

WEED, M. (2009), Global trends and sports tourism, Journal of Tourism and Sport, Vol. 14., No. 1, pp. 1-
4,

WEED, M. (2009), Sport, Tourism and Lifestyles, Journal of Sport Tourism, Vol. 14, No. 4, pp. 225-227.

WEED, M. (2010), Sport fans and travel - is 'being there' always important?, Journal of Sport Tourism,
Vol. 15, No. 2, pp. 103-109.

WEED, M. (2010), Sport, tourism and image, Journal of Sport Tourism, Vol. 15, No. 3, pp. 187-189.

WEED, M. (2010), Stakeholder perceptions in sport & tourism, Journal of Sport Tourism, Vol. 15, No. 4,
pp. 267-268.

WEED, M. (2012), Sport, tourism and identities, Journal of Sports Tourism, Vol. 16, No. 3., pp. 179-180.

WEED, M. (2012), The Olympic and Paralympic shock, Journal of Sports Tourism, Vol. 16, No. 4., pp. 277-
278.

TourismInsights Page 20



Sport and Event Tourism

WEED, M. (2012), Understanding demand for sport and tourism, Journal of Sports Tourism, Vol. 17, No.
1., pp.1-3.

WEED, M. AND BULL, J. (1997), Integrating sport and tourism: A review of regional policies in England,
Progress in Tourism and Hospitality Research, Vol. 3, pp. 129-148.*

WEED, M., STEPHENS, J. AND BULL, C. (2012), An exogenous shock to the system? The London 2012
Olympic and Paralympic Games and British tourism policy, Journal of Sport Tourism, Vol. 16, No.
4, pp.345-377.

WEED, M., STEPHENS, J. AND BULL, C. (2012), An exogenous shock to the system? The London 2012
Olympic and Paralympic Games and British tourism policy, Journal of Sports Tourism, Vol. 16, No.
4., pp. 345-377.

WELSH ASSEMBLY (2003), ‘Climbing Higher’ - Sport and Active Recreation in Wales, Welsh Assembly,
Cardiff (available via the online publications sections of Tourismlnsights via Sport and Events).

WHITFORD, M. (2008), Examining visitor mindfulness at a cultural event, Event Management, Vol. 12,
Nos. %, pp. 163-170.

WHITFORD, M. (2008), Oaxaca’s indigenous Guelaguetza festival: Not all that glistens is gold, Event
Management, Vol. 12., Nos. %, pp. 143-162.

WICKER, P., HALLMANN, K. AND ZHANG, J.J. (2012), What is influencing consumer expenditure and
intention to revisit? An investigation of marathon events, Journal of Sports Tourism, Vol. 17, No.
3., pp. 165-182.

WILLIAMS, M. AND BOWDIN, G. (2007), Festival evaluation: An exploration of seven UK arts festivals,
Managing Leisure, Vol. 12, Nos. 2/3, pp. 187-203.

WILSON, H. (1996): What is an Olympic city? Visions of Sydney 2000, Media, Culture and Society, Vol.18,
No.4, pp.?

WILSON, R. (2006), The economic impact of local sports events: Significant, limited or otherwise? A case
study of four swimming events, Managing Leisure, Vol. 11, No. 1, pp. 57-70.

WISE, N. (2012), Transcending imaginations through football participation and narratives of the other:
Haitian national identity in the Dominican Republic, Journal of Sports Tourism, Vol. 16, No. 3., pp.
259-275.

WOOD, E.H. (2008), An impact evaluation framework: Local government community festivals, Event
Management, Vol. 12., Nos. %, pp. 171-186.

WOOD, J. (2005), Olympic opportunity: Realizing the value of sports heritage for tourism in the UK,
Journal of Sport Tourism, Vol. 10, No. 4, pp. 307-323.

WOOTEN, M. AND NORMAN, W.C. (2008), Differences in arts festival visitors based on level of past
experience, Event Management, Vol. 11, No. 3, pp. 109-120.

WRIGHT, R.K. (2007), Planning for the great unknown: The Challenge of promoting spectator-driven
sports event tourism, International Journal of Tourism Research, Vol. 9, No. 5, pp. 345-360.

TourismInsights Page 21



Sport and Event Tourism

YE, X., SCOTT, N., DING, P. AND HUANG, Y. (2012), Residents' attitudes toward the 2010 World Expo in
Shanghai prior to and during the event, Journal of Sustainable Tourism, Vol. 20, No. 8, pp. 1087-
1105.

YU, C. C. (2010), factors that influence international fans' intention to travel to the United States for
sport tourism, Journal of Sport Tourism, Vol. 15, No. 2, pp. 111-137.

ZIAKAS, V. AND COSTA, C.(2011), The use of an event portfolio in regional community and tourism
development: Creating synergy between sport and cultural events, Journal of Sport Tourism, Vol.
16, No. 2, pp. 149-175.

TourismInsights Page 22



